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Strategy? MARKETING
Corporate Governance in
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Efficiency in the MARKETING
Biopharmaceutical Industry
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. . INTERNATIONAL
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NI MARKETING
Motivation, Autonomy and
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Family Governance INTERNATIONAL
7 (1092483 POMILIA CARLORENZO Mechanisms and Perceived |BETTINELLI CRISTINA MANAGEMENT AND
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8 |1074670 POMONI MARIA gen: Y BETTINELLI CRISTINA MANAGEMENT AND
businesses: MARKETING
the case of the Premana
industrial district
Identity Continuity and
Resilience in Italian Family-
Founded Luxury Fashion INTERNATIONAL
9 (1076827 RAVASIO SIMONE Firms during Critical BETTINELLI CRISTINA MANAGEMENT AND
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Heritage Stewardship across
Ownership Trajectories
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. . . R , MANAGEMENT,
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messaggi dei CEO. Il caso in
Minnesota
Apprendimento esperienziale
A attraverso GenAl: creazione e RUGGIERO MANAGEMENT.
1074300 MAZZA ANDREA .
" personalizzazione di un ANDREINI DANIELA FEDERICO INNOVAZIONE E FINANZA
chatbot
INFLUENCER MARKETING QUADRI MANAGEMENT, MARKETING
12 (1087619 ARDAKANI ALI PER LE PMI ANDREINI DANIELA MARTINA AND FINANCE
Artificial Intelligence and
Customer Purchase
Intention, the Moderating MANOLI ARGYRO MANAGEMENT, MARKETING
109044 ASADOLLAHI MARYAM
13 1090446 SADO Role of Customer Trustand  |ELISAVET AND FINANCE
the Mediating Role of
Customer Engagement
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