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1 1095544 MOMBELLI MATTEO
Le conseguenze economico-
politiche delle sanzioni statunitensi 
ed europee alla Federazione Russa

LUCARELLI STEFANO
MANAGEMENT, INNOVAZIONE E 
FINANZA

2 1037587 QOSJA SAIDE
Sustainability Reporting in Europe 
and Worldwide: the GRI and the ESRS

PILONATO SILVIA
BUSINESS ADMINISTRATION, 
PROFESSIONAL AND MANAGERIAL 
ACCOUNTING

3 1072752 BERETTA ALESSIA
L’impatto dell’intelligenza artificiale 
sul processo di auditing: benefici, 
criticità e prospettive future.

PILONATO SILVIA
ECONOMIA AZIENDALE, DIREZIONE 
AMMINISTRATIVA E PROFESSIONE

4 1092514 APPIANI LUDOVICA

The impact of Family Influence on 
Strategic Decisions in the 
Automotive Industry: Ferrari vs. 
Lamborghini

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

5 1069571 BIAVA DANIEL

Organizational Structure and 
Change: A Case Study of a 
Company’s Transition from 
Component Manufacturer to 
Solution Provider

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

6 1064813 CREVENA LORENZO

HOW CAN INTEGRATED 
MOTIVATIONAL STRATEGIES 
SUPPORT LEADER ENGAGEMENT IN 
ORGANIZATIONAL CHANGE? 
INSIGHTS FROM A MULTINATIONAL 
COMPANY TRANSITIONING FROM 
COMPONENT MANUFACTURING 
TOWARDS SOLUTION PROVISION.

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

7 1090521 MAURI CORINNA
Family, Tradition, and Continuity: An 
Empirical Exploration of Italian 
Agrifood Firms

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

8 1067537 PENNATI DANIELE

Between Continuity and Capital: 
Succession and Ownership 
Dynamics in Italian Family Firms – 
The Cases of Elemaster and Caldaie 
Ravasio

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

9 1072885 SCARPELLINI ALICE
Women's leadership in Italian family 
firms: behavioural dynamics of 
succession and governance

BETTINELLI CRISTINA
INTERNATIONAL MANAGEMENT AND  
MARKETING

10 1092209 SIESA VALENTINA

Enhancing the Luxury Brand 
Experience: The Role of Sensory 
Marketing in the Luxury Clothing 
Industry

VALESI RICCARDO
INTERNATIONAL MANAGEMENT AND  
MARKETING
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