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Experimental designs constitute a powerful tool for consumer researchers to gather 
insights into individuals’ behaviours and decision making. Through examples taken 
from two different ongoing projects in the fields of creative industries and luxury brand 
management, the talk will unravel the extreme versatility of experimental designs. The 
seminar will highlight specific ways to implement experimental scenarios that are 
relevant for marketing practice without jeopardizing methodological rigour, making the 
session valuable for both an academic and a managerial audience. 
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